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MARKETSCOPINGACTIVITY/IESCONDUCTED(Checkallthatapply)

Thisconfirmsthatmarket scopingactivitieswereconductedinaccordancewithSection 10 of
Republic Act No. 12009 and its Implementing Rules and Regulatons (IKR), and
considered in the Project Procurement Management Plan, consistent withthe Principle

of Proportionalily
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Activity/iesConducted

Consultations with suppliers /
contractors / consultants/
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conferences

Reviewoftechnical financial or
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Documentation
{asmavbe anolicable)

Hiahliahts of consultations or
meetings/ Proof of attendance/

Rnpnrte ! Summanes/!

Screenshots / Brochures /
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Activity/iesConducted

' Review of product or service
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Hncesourcingtorguotationsorcost
estimates from suppliers,
contractors, or consultants

UseofdatafromPhilGEPSor agency
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Reports / Summaries/
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Publications/OnlineProduct

REviews

' Pncequotations/Canvasssheets/

Online Product Reviews

~ Reports / Summaries/
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I.  The market scoping activities shall be identifiedand undertaken at the option of
the End-User or Implementing Unit based on its needs and abjectives.

i.  The iist of supporang documents in the Documentation column is not exclusive
and may includa other documents tha! may be gathered by the End-User or
Implementing Unit pertinent to the activity/ies conducted

MarketScopingChecklist

4. MARKETSCOPINGRESULTS
indicale recomimendations m the column provided based on ihe resulis of the Mmaiket
scoping activities undertaken.These recommendations shall be considered in the
development of a comprehensive and realistic PPMP, taking into account the
parameters outlined under Section 10.40f the IRR of RA12009, asmaybe applicable.
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a. ProjectCostEstimate
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currentmarketprices?]
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Parameters

b. ProjectDesignand
Spacification{Coes
available supplier/s

meet
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requirements?]

c. Technical Criteria
[Does the market
supporitheproposed
tecnnical
requirements?|

d. DeliveryLeadTime
[Arethetimelinesfor
deliverv feasible?]

e.Storage and
Warehousing
Requirements
[Canthestoragel
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met considenng
specific conditions like
temperature, humidity,
and handling?]

f. Identified Risk/s
[Were there any
markatrisksidaentifiad?
(e.g., limited suppliers,
price volatility)]

Poositilasnd® T Recommendations
PR Py basedontheMarketScoping
(YesNa/ Not (Aftach additional documents
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N/A
None
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