VISAYA

STATE UNIVERSITY

SOQ

DEPARTMENT OF ECONOMICS
College of Management and Economics
Visayas State University

Visca, Baybay City, Leyte, 6521-A Philippines
Phone/Fax: +63 53 563 -7751

Website: www.vsu.edu.ph/cme

TABLE OF SPECIFICATIONS
AgEc 144 - MARKETING FARM PRODUCTS

1st Semester AY 2022-2023

Date of Examination: Nov 14, 2022

Examination: __ v Midterm Final
Taxonomy of Objectives
2 4 -
Course S T > 2 £ =
Nt;. Outcome/Learn £ g 2 | £ | §
Content Mgeti ing Outcome % § 3 < S b G Total items
ngs (CO/LO) 1, =
25% | 20% | 20% | 20% | 15% | 0%
Module 1: CO1.Explainthe | 40 |15 |5 5 5 40
The basic concepts
Agricultural 3 | of marketing
marketing agricultural
System products
MODULE 2 Co2. 60 |15 10 15 20 10 60
Understand the
Demand & 4 economic
Supply of principles in the
Agricultural analysis of
Products marketing
agricultural
products
Total 7 100% | 30 | 15 | 20 20 15 100
Item Test Test Test
Arrangem | n&m v
ent
Typels of Test:
Test | Enumeration
Test Il True or False
Test Explanation/ Short answer
Test IV Computation
Name of Course Instructor /Professor Signature Date Signed
E;,epa'ed CRISLIN B. CRUZ W[ 4)22
T
Vision: A globally competitive university for science, technology, and environmental conservation. ::ﬂ:no;:
Mission: Development of a highly competitive human resource, cutting-edge scientific knowledge bt 1' 002-2-020
di i hnologies f inabl ities and envi 1
and innovative technologies for sustainable communities and environment e W '{9‘\15



